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Methodology

• Sample size: 1295 households with children between the ages of 6 and 15 years. In each household, one 
child and one of the parents were interviewed. A total of 2590 interviews were made.

• Type of sample: stratified, probabilistic, bi-stadial

• Stratification criteria: 18 cultural areas grouped by the historical provinces, residence (urban - rural), 
urban locality size (4 types), level of development of the rural localities (3 categories).

• Sampling: probabilistic selection of the localities (98) and of the children. 

• Representativity: the sample is representative for populations of children between the ages of 6 and 15 
years in Romania, with a tolerated margin of error of ± 2.8 %.

• Validation: the sample was validated based on INS data and on data from the 2002 Census.

• The presented values are the direct result of field work (no weighting was operated).

• Interviews were carried out at the subjects’ domiciles.

• Field survey: 8-30 September 2007.

• Data collection was carried out by Metro Media Transilvania

• The values in the report represent percentages - %

• If there are no specifications concerning the basis of calculations for the percentages, they were 
calculated in relation to the entire sample.



MMT 2007
5

Introduction

Mass media, viewed as either a complex reality with a central role in everyday life and  especially in entertainment, or as a market in itself, 
with products, services, and specific actors, has witnessed wide changes as concerns both the content it offers, and the platforms 
through which it provides these products, and implicitly the manner in which this entity modifies the audience’s behaviour. The latest 
reports regarding the evolution of the largest segment of the market, the video market, indicates the vectors of change:
- Wide availability of the new digital content and of the interactive applications, and the proliferation of the digital platforms for 

the distribution of the contents,
- emergence of the multifunctional systems which integrate several specific functions (e.g. mobile telephone with video camera 

functions) which allow the consumers to become creators of their own, unique and original, content,
- emergence of new players, especially those who use the Internet as a communication channel, which helps create an unprecedented 

level of innovation and competition.
In this context, the study of media consumption among children, those who have a first contact with a new „media order”, gains special 

importance, both in order to measure the structural changes that have occurred in the media consumption, and for the analysis of the 
indirect effects, the influence of media on everyday life, on values, attitudes, and behaviours that the children adopt. 

The present study aims to do the following:
- measure the media consumption among children of 6-15 years of age,
- assess the impact of the media or of advertisements,
- exposure to media content with a negative potential,
- opinions and values of the young public.
The data were collected from a nationally representative sample of 1250 households with children aged between 6-15; both the children, 

and the parents were interviewed, and thus both the child’s self-perception, and hetero-perception of the child as media audience 
could be observed. A series of items included in a similar study carried out in 2004 by Metro Media Transilvania and The Gallup 
Organization Romania were used, and therefore a reflection of the moment of the study, and the dynamics of the last three years can 
be provided.  
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Access to media

The individuals’ availability  to intercept communication content, and to participate as the final actor in the communication chain, are 
the premises of their status as audience members, and therefore it is essential that before measuring the audience, we 
measure the population’s chances of becoming an „audience”, their access to the media, the existence of terminals (television 
sets, radios, computers, telephones) and of platforms (TV, radio, the Internet, newspapers) which spread the media content. 

Television has become quasi-present in households with children. In 97% of the households, there i sat least one television set; 
moreover, in 96% there are colour TVs. If in 2004 there were black-and-white TV sets in 23% of the households, in 2007, their 
percentage dropped to around 6. A significant change has occurred in the number of television sets per household: while in 
2004 there were two or more sets in 36% of the households, in 2007, their share grew to 52%.

As concerns radios (the classical form, exclusively for radio reception), data indicate their presence in approximately 70% of the 
households, which is close to the figure recorded in 2004, which was 72%. Radio-tape recorders and hi-fis are disappearing in 
their initial form (without a Compact Disc reader): they are present in only 18% of the households, while in 2004 they were 
found in 39%. Instead, there are new versions, equipped with a Compact Disc reader, which can be used in almost half of the 
households with children (49%). Adding up the classical radios and the incorporated ones, the presence of at least one radio 
receiver in households with children reaches the threshold of 84%.

Video recorders witness a slight decline, from their presence in 18% of the households in 2004, to 12% of the households in 2007. 
On the other hand, the increase of the share of households with DVDs is much higher, from 5% to 29%. Video cameras are 
much more popular in 2007: they occur in 13% of the households (as compared to 4% in 2004). 

The most radical dynamics in the last three years has been shown by mobile telephones. In households with children use of mobile
phones has increased from 46% to 82%, the cell phone coming second after television as communication equipment, and 
before fixed telephony, which has been in regress from 50% in 2004 to 40% in 2007. 

Personal computers have also become a presence in over half of the households with children (52%). While in 2004 it had 
penetrated only 27% of the households, in only three years there has been a doubling of the number of households where they 
are used. Game consoles are as present in 2007 as they were in 2004, representing a technology which has reached a ceiling 
as concerns penetration among consumers. 

As concerns media platforms, we have noticed an increase of the number of those who have access to cable television (from 60% 
in 2004 to 79% at present) and to satellite dishes (6% - 2004, 23% - 2007); practically, only 4% of the households have access 
only to television signals transmitted through air. Of course, this figure must be judged under the reserve of the grouping effect 
in areas where there is no cable television, an effect which is not revealed by the investigation of this sample.   

Internet access has risen from 6% of households with Internet in 2004 to 28% at present. Related to the number of homes with 
computers, the rate of Internet penetration has risen from 19% to 52%.



MMT 2007
7

Access to media

Beyond these global figures, media access is differentiated by various socio-demographic categories; we find significant differences 
as concerns the possession of equipment for receiving the media platform. As concerns television, status attributes (income, 
cultural area, type of residence) are not as good determinants of the presence or of the quality of this apparatus as in 2004, but 
rather the number of television sets is. 

Three years ago the differences between rural and urban areas as concerns the presence of colour television were significant 
(93%-urban as opposed to 79%-rural), while at present the balance is almost perfect.

As concerns the presence of radios in the household, socio-demographic determinants are somewhat more obvious. The radio, 
either as an exclusive apparatus, or incorporated in an audio system, is found to a larger extent in urban households and in 
households with a higher income / member. It is worth pointing out the situation encountered in Moldova or in poorer 
communities, where the percentage of classical radios is lower, and instead the tape-recorders with an incorporated radio or hi-
fis are preferred. 

679798With income over 495 RON (150 euro) / member

609797
With income between 331 RON - 495 RON (150 euro) / 
member

469697
With income between 165 RON - 330 RON (100 euro) / 
member

389496With a maximum income of 165 RON (50 euros) / member

619697in urban areas

449798in rural areas

47100100in Bucharest

619697in Transylvania

509798in the South

459596in Moldova

% owners of at least two 
television sets

% colour television 
owners

% television 
owners

Socio-demographic category. Households...
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Access to media

Access to telephones, whether fixed or mobile, reaches 86% of the households with children, the increase in the share of mobile 
telephony being higher than the drop in coverage by fixed telephony. A lower rate of penetration of telephony is encountered in 
the Southern area (Muntenia, Oltenia, Dobrogea), where only 81% of the households have access to a form of telephony, in 
rural areas (80%) or in poor families (74%), with a maximum monthly income of 50 euro/member.

While in the case of fixed telephony, the difference between rural and urban areas is high, of almost 30%, in the case of mobile
telephony this difference is reduced, of only 11%. 

7492With income over 495 RON (150 euro) / member

7487With income between 331 RON - 495 RON (150 euro) / member

6681With income between 165 RON - 330 RON (100 euro) / member

6277With a maximum income of 165 RON (50 euros) / member

7288in urban areas

6780in rural areas

8197in Bucharest

6781in Transylvania

7485in the South

6384in Moldova

% (exclusively) 
radio owner 

% radio receiver 
owner

Socio-demographic category. Households...
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Access to media

966294With income over 495 RON (150 euro) / member

884685
With income between 331 RON - 495 RON (150 euro) / 
member

883684
With income between 165 RON - 330 RON (100 euro) / 
member

742168With a maximum income of 165 RON (50 euros) / member

935488in urban areas

802677in rural areas

967493in Bucharest

884484in Transylvania

813377in the South

883485in Moldova

% telephony% owner of fixed 
telephone

% owner of mobile 
telephone

Socio-demographic category. Households...
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Patterns of children’s spare time behaviour

Children’s entertainment is mainly divided, as their percentage out of the total population, between watching television programmes 
(98%), playing and spending time with friends (89%), and homework (78%). The second set of activities performed in their 
spare time, as a percentage, includes helping parents with chores (61%), playing and spending time alone (60%), reading 
(56%) and listening to music (53%).

If we select from the array of activities only those which require the use of media, and distinguishing between „traditional” and 
„new”, we notice that the „traditional” media consumption includes television (98% ), reading (56%) and listening to music 
(53%), as compared to the new one, which are less frequently used: video games or computer games (45%), using the 
computer (39%), using the Internet (30%) and watching films on video/DVD (28%).

As compared to 2004, the hierarchy of the activities performed by children in their spare time, even if not radically changed, 
indicates a series of shifts:

Listening to the radio dropped both as compared to 2004 (from 50% to 35%), and as compared to the use of telephone, which is 
done in their spare time by 41% of the children (as compared to 40% in 2004).

As compared to 2004, reading books, newspapers or magazines has lost 6-10 percentiles, but reading of comics has risen from 
23% to 29%.

Use of the Internet surpassed watching videos/DVDs, growing from 26% in 2004 to 30% in 2007. In fact, all that involves using a 
computer (games, accessing the Internet, and using it to other ends) has risen, as compared to 2004, by 6-9 percentiles.  

If we analyse the data from the standpoint of some socio-demographic determinants, gender, age, residence, monthly 
income/member, the maximum level of education of the family members, we notice:

A reduced influence of the socio-demographic determinants as regards watching television or playing, and spending time with 
friends 

More reading among girls than boys, an association between the inclination to reading and the maximum educational level of the 
family, a more reduced percentage of the children who read in Transylvania.

A higher percentage of those who listen to recorded music or music CDs in the urban areas than in the rural areas, age being a 
strong predictor of the performance or absence of this activity.

While they use computers equally with girls for activities other than playing, boys use it more than girls for playing.
Radio is listened to more by children in rural areas, in poor families (maximum 100 euro / member), with a lower maximal 

educational level.
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Patterns of children’s spare time behaviour

The range of activities is more diversified for children in urban areas (on the average, 11 activities mentioned out of the 26 
proposed by each child) than in rural areas (on the average, 9 activities mentioned), for children from higher levels of maximal
income and education (on the average, 11 activities) as compared to those who come from families with lower income and 
lower maximal education levels (on the average, 8 activities).

In the children’s opinion, parents encourage them to perform mostly intellectual activities, to read (63%) and to do their homework 
(60%), both strongly related to the educational process. Only one child out of 7 states that their parents encourage them to 
help them, while only one in 10 state entertainment (watching TV programmes, play with friends, draw).

As concerns the educational dimension, when they want to learn something new, the children choose, beyond reading (48%) and 
homework (32%), the television (32%), audio-visual information being considered complementary to information obtained from 
reading or from problem solving. 

Entertainment and means of steering clear of boredom are spare time activities to which children offer quasi-identical solutions: 
watching TV and playing with friends, in relatively equal shares. However, entertainment is more easily associated with games, 
while TV programmes are chosen by children as a means of not being bored. Listening to music and playing computer games 
come second in the hierarchy of activities for fun or for not being bored.

As compared to 2004, we do not find major differences in the manner children perceive their parents’ influence on their activities. 
However, it seems that the range of activities chosen by children to have fun has diminished, television occupying a wider 
share (from 28% in 2004 to 47% in 2007, for fun, and from 35% to 52% for not getting bored) to the detriment of games and 
spending spare time with friends, which is reduced from 59% to 51% for having fun, and from 53% to 47% as a remedy for 
boredom. 

Most children spend time most often with a group of friends (40%), the family (32%), one of their best friends (16%) or alone (10%). 
As compared to 2004, the percentage of those who spend their spare time in the company of friends or of the family has 
reduced slightly, by 3 percentiles each, but the percentage of those who are alone in their spare time has risen 4 point.

Friends are a group of spare time partners to a larger extent for boys than for girls, which is also due to the traditional pattern of 
socializing. As they grow older, the family becomes for the children a less interesting group to spend their spare time with.
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Parent-child relationship

The daily parent-child interaction regarded from the standpoint of the frequency they do things together, is most often materialised 
in having meals together, which is the case in 85% of the accessed households. The important problems or watching TV 
programmes bring about half of the parents and children together every day. Games are a cohesive force of everyday parent-
child relations in about 34% of the investigated cases, while discussions based on what has been watched on television tend to 
record a lower frequency.

The parents’ opinion is quasi-similar with the children’s in many of the respects discussed above, the major exception being 
discussions on topics of interest or on topics related to what has been seen on TV, which the parents find more frequent. In 
general, probably out of the reflex of the assumed role, the parents mention to a larger extent that they interact with their 
children every day.  

24302835parents

45243334children Play together or do something 
together

11132560parents

52123150children Discuss about issues that are 
important for you

23262247parents

42192846children 
Watch TV together

104886parents

204985children 
Have meals together

38362429parents

49353022children Talk about things seen on 
television

DK/NAnever
Less 

frequently
Once or twice a 

week
Almost 

every day



MMT 2007
13

Parent-child relationship

Some conclusions can be drawn from the analysis of the socio-demographic determinants of parent-child interaction frequency:
- a more reduced frequency as concerns meals together and watching TC programmes together is recorded in the case of 

families with a high maximal education level (higher education)
- a more reduced frequency as concerns discussions of what has been seen on television or  of important problems in the 

case of boys, in rural families or in families with low income
In general, the hypothesis is confirmed that families with a low social status have more frequent interactions in ritualised situations 

such as meals and watching TV together, while households with a high social status interactions are more frequently verbal, 
communicational.

As concerns the motivational level, lack of discussions with their parents is explained by children by lack of time and the loaded 
daily schedule. The children’s wish as to what they would like to discuss with their parents aims at topics such as school, 
personal issues, cartoons, or TV programmes.
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Radio consumption. Children’s behaviour and preferences

One out of three children (35%) state that among the spare time activities they carry out is listening to the radio. During the week, 
children listen to the radio on the average for 80 minutes a day, while at the weekend, another 30 minutes are added to the 
average audition time, making it 110 minutes / day. These figures are close to those recorded in 2004, confirming the 
hypothesis that although the mass of the audience has been reduced, the audience’s behaviour is the same as concerns the 
average number of hours spent listening to the radio.

However, we find some changes in behaviour in some socio-demographic categories:

The data indicate, as compared to 2004, a bigger difference in listening to the radio between the urban, and the rural areas, and 
also a shift in the time spent listening to the radio between the sexes, so that boys spend more time listening to the radio than 
girls.  We must point out that the differences are not statistically significant, like in the 2004 sample, one of the explanations 
being the reduced size of the subsample of radio listeners. 

Music is for most of the children the major content looked for on the radio. The radio listener children’s favourite stars are usually in 
the top, from a wide variety of musical genres:

107761138612-15 years

1198692689-11 years

10885--6-8 years

1097712087girl

113869172boy

1188610782urban

1047610477rural

Sat-SunMon-FriSat-SunMon-Fri

Minutes, on the average - 2007Minutes, on the average - 2004
Category
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Radio consumption. Children’s behaviour and preferences

Aggregated by genres, the data provide the following hierarchy: pop music gets 35% of the mentions, dance – 31%, “manele” –
25%, rock – 18%, latino – 12%, hip-hop – 10%.

The children’s favourite radio stations are Kiss FM (36%), Pro FM (19%), Europa FM (16%) and Radio 21 (15%). Kiss FM, Radio 
21 and Pro FM are listened to by urban children, while in the rural areas children tend to listen to the local or regional radios.

As concerns the behaviours associated with radio audiences, dedicated listening to the radio defines approximately 30% of the 
children radio listeners, who do exclusively this activity when they listen to the radio. Another segment of listeners, 29%, 
combine listening to the radio with household activities. 83% listen to the radio at home, very few of the radio listeners do this 
in a public space (on the street, in a park, a bar or a cafeteria).

Approximately half of those who listen to the radio (48%) do this together with someone, most often a family member (mother, 
father, siblings). The urban boys and boys aged 12-15 prefer to listen to the radio alone.

Parents tend to slightly over-assess the children’s radio listening activity, considering that, on the average, the children dedicate cca 95 
minutes a day to listening to the radio, on weekdays, and cca. 124 minutes /days of the weekend. On the other hand, parents 
indicate almost correctly the radio channels their children listen to: Kiss FM (29%), Europa FM (19%), Pro FM (16%) and Radio 21 
(11%).

dance3%Simplu

pop3%Rhianna

hip-hop3%Eminem

dance4%Andreea Bălan

manele4%Denisa

dance5%Akcent

rock5%Voltaj

dance8%3 Sud-Est

latino9%RBD

pop9%Andra

manele14%Nicolae Guta

Genre% of the total radio listenersStar
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TV Consumption. Children’s behaviour and preferences

Television occupies a central place in the array of media sources used by children, and watching television is generalised in all the 
categories of children. What is television for the young ones? In order to describe it to someone who does not know what it is, 
e.g. a Martian, the children combine mostly the morphological elements (box, screen) with the content (cartoons).

On weekdays, children spend 137 minutes on the average watching TV, while at the weekend this time increases by another hour, 
on the average, getting to be 201 minutes. These are similar to the proportions noticed in the previous study.

TV consumption, as concerns the time dedicated to this activity, has been homogenized to a large extent, and differences among 
the major socio-demographic categories are very little.

Children generally prefer cartoons (50% of the answers), followed by films (17%), music (10%) and soaps (4%). However, 
preferences change significantly with age, after 12 years films being the major television-related attraction for the children:

20814322516012-15 years

2001342251519-11 years

1901341961366-8 years

200137214149girl

201138214153boy

203138225163urban

198137202138rural

Sat-SunMon-FriSat-SunMon-Fri

Minutes, on the average - 2007Minutes, on the average - 2004Category
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TV Consumption. Children’s behaviour and preferences

Naturally, opinions about what they would like to see on TV basically copy the current preferences of children (cartoons, films,
music, shows for children, soaps). 

The children’s favourite characters come mainly from cartoons (Tom and Jerry, Scooby Doo, Spies, Dexter, Powerful Girls), while 
the real-time characters are artists or presenters: Adela Popescu, Andreea Marin, Cârcotaşii and Nicolae Gută.

As compared to preferences 3 years ago, we notice a substantial change in the children’s preference for TV channels, practically a 
shift in hierarchy from the generalist channels and those that present cartoons. The major channels preferred by children are 
those that show cartoon (Cartoon Network – 39% of the TV viewer children, Minimax – 29%, Jetix – 24%), followed by the 
generalist TV channels (Pro TV – 26%, Acasă TV – 19%, Antena 1 and Prima TV – 13% and Taraf TV – 11%). The 
proliferation of cable television, but also the easy access to reception latforms through satellite dishes of most of the Romanian 
language TV channels made the very young public become specialised, oriented toward programs that satisfy their 
preferences. However, the hierarchies change with age, as illustrated in the table below:

51021Soaps

101683Music

1731134Films

50166183Cartoons

Total
12-15 
years

9-11 
years

6-8 yearsPreferences

17%10%6%Taraf TV

20%12%5%Antena 1

19%13%8%Prima TV

31%17%4%Acasă TV

10%32%34%Jetix

41%21%11%Pro TV

11%36%43%Minimax

14%47%61%Cartoon Network

12-15 years9-11 years6-8 years

Age group
Channel
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TV Consumption. Children’s behaviour and preferences

The reason for these preferences is associated with the content they show: many beautiful cartoons, many good films, nice, new or 
funny, entertaining shows.

The children’s favourite stars, who are models of anticipated socializing role and regulatory normative-axiological role of the 
content, come at the tops of the hierarchy, from among  presenters – Andreea Marin and Andreea Esca, actors – Adela
Popescu or of music stars – Nicolae GuŃă and Andra.

The chidlren’s favourite shows have different stories, some of them being funny (TrăzniŃi în NATO, Cronica Cârcotaşilor), other with 
a strong emotional load for children (Super Nanny, Schimb de mame, Surprize-surprize). The motivation for choosing these 
shows is that they are funny and that they are beautiful or interesting.

About 52% of the children watch their favourite shows alone. Of the rest of 46%, some watch them with their mother (49%), 29% 
with their father, 21%-22% with siblings. Watching TV alone is more frequent among children in the urban areas (61%) than in 
the rural areas (43%), in older children of 12-15 years (56%) or in those who have a TV set in their room (55%). 

As compared to 2004, we notice a doubling of the percentage of those who watch TV shows alone, from 27% to 52%, and a bigger 
influence on this type of behaviour due to the fact that there is a TV set in the child’s room. 

Being alone, the tendency to refuse company while watching TV is revealed by the fact that one third of the children who state that 
they watch TV with someone would in fact like to watch them alone.

TV shows viewed are generally (in 60% of the cases) discussed by the children with other members of the significant group, 
especially with friends (58% of those who discuss them). 

70% of the children choose the TV shows they end up watching by zapping, which is slightly more than in 2004. Only 27% of the 
children state that their teachers recommend TV shows that they should watch. 

As concerns the manner in which the parents perceive the children’s TV viewer behaviour, the data of the survey indicate a slight 
tendency to over-estimate the number of hours spent by the children watching TV. Thus, parents think that on weekdays their 
children watch TV for about 150 minutes a day, while at the weekend they think the children watch TV for 215 minutes, the 
one-hour difference being kept between the two periods of reference.

In 23% of the households with children, they have a TV watching schedule, established together with the parents or other adults in 
the family. However, the difference between the time imposed by the parents and the time stated by the parents and the 
children are not significant. This duration is roughly of 145 minutes.
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TV Consumption. Children’s behaviour and preferences

Although they do not mention such a wide variety of shows watched by the children as the latter do, the parents mention (at the 
level of the entire sample) correctly the hierarchy of their children’s main TV shows: TrăzniŃi în NATO, Super Nanny, Cronica
Cârcotaşilor, Surprize-surprize and Schimb de mame.

The hierarchy of TV channels watched by the children is also correctly nominated by them, and the differences between self-
identification and hetero-estimation are rather small: (Cartoon Network – 30% of those whose children watch TV, Minimax –
24%, Jetix – 20%), followed by the generalist TV channels (Pro TV – 22%, Acasă TV – 17%, Prima TV – 16%, Antena1 and 
Taraf TV – 10%).

Two thirds (67%) of the parents admit that sometimes their children watch TV on their own, while 44% state that normally their 
children watch TV only on their own. In this case, too, the overlap between the children’s and the parents answers is high. 
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Exposure to content with a negative influence

TV shows with content that may have a negative influence on the children are marked according to the law of the audio-visual. 
However, according to the children’s opinions, in only about 61% of the households this labelling generates a response from 
the parents, while in 22% of the households parents do not forbid their children to watch such shows, and in 14% of the 
households children do not watch such shows. Out of the 61% of the situations in which the parents point out to their children 
that they are not allowed to watch such shows, in three quarters of the cases the prohibition is acted upon. 

If we analyse the data from the perspective of the two thresholds of prohibition, 12 an 15 years, we find differences in the parents’
reaction; they are more permissive in the case of 12 year old children and over, than they are when the shows are marked 
“15”.

13% of the children aged 6-15 have watched a pornographic film, as compared to three years ago (22%). The outlet for watching 
such films is the television, followed by the computer, the Internet, and video tapes/DVDs. However, we notice the drop in the 
percentage of TV as the outlet for watching porno films, from 70% in 2004 to 57% in 2007, and the children’s frequent 
orientation to the Internet and the computer.

Children in the urban areas, boys, children aged 12-15, those coming from families with a high level of education or with high levels 
of income state to a larger extent that they have watched pornographic films. As compared to 2004, we notice a drop in the 
differences between girls and boys as regards watching porn, but also a drop in this activity in the age group 9-11 years. The 
parents’ high education level does not limit this tendency, the data indicate a higher occurrence of watching porn in the 
households where one of the parents has completed higher education.
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Exposure to content with a negative influence

As concerns horror films, the percentage of the children who have watched such a film has dropped significantly in the last three 
years, from 74% to 44%. Television remains the major means of watching them, but there has been an increase in the use of 
the computer and the Internet for watching such films. As compared to 2004, the differences between rural-urban have 
dropped, and the phenomenon is concentrated preponderantly in the sphere of children aged 11-15, out of whom over 50% 
have seen a horror movie. 

One child in 6 was forbidden to watch an advertisement at least once, the reason being the age, and the negative content of the 
advertisement. Children believe that advertisements with a negative content for their age are those that show alcoholic 
beverages (15%), violence (9%) or unfit, ugly things (4%). Approximately 37% of the children see advertisements for alcoholic 
beverages at least once a day. The occurrence of advertisements for alcoholic beverages is higher in the urban areas than in 
the rural ones, among children aged 12-15, and among children from families with a high level of income. 

4618over 495 RON (150 euro) / member

4717331 RON - 495 RON (150 euro) / member

4612165 RON - 330 RON (100 euro) / member

387maximum 165 RON (50 euro) / member 

4816
Higher education as maximal level of schooling in the 
family 

4514
Highschool education or post-secondary as maximal level 
of schooling in the family 

379
Vocational education as maximal level of schooling in the 
family

722812-15 years 

4989-11 years 

616-8 years 

4312girl 

4615boy 

4516urban 

4411rural 

% have watched a horror 
film

% have watched a 
pornographic film 

Category
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Exposure to content with a negative influence

As concerns the labelling/ warning, parents are more firm in stating the efficiency of the reactions when the warning occurs. Thus, 
about two thirds state that they do not allow the children to watch shows marked “12” / „15”. In the 6-11 age group, their 
incidence is much higher (72%) than in the 12-15 age group (50%).

71% of the parents state that they would not allow their children to watch shows or films with scenes of violence, sex or obscene 
language, while 24% either do not respond to such content, or they admit their helplessness in forbidding their children to 
watch them. Although a larger percentage states that they can control the content of the TV shows watched by their children, 
only 28% of the parents have established with their children the shows they cannot watch, which are programmes/shows that 
have erotic or explicitly sexual content, or they contain scenes of violence and aggression. 
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Advertisement consumption. Children’s behaviour and preference

The behaviour of watching advertisements among children is very similar to the parents’: about 60% of them change the channel 
when they show advertisements, while about 20% watch the advertisements. 72% of the children and 85% of the parents state 
that while they are watching their favourite shows, they are interrupted by advertisements. 

In the children’s opinion, advertisements are shown for a commercial purpose, to inform us about the products and to show us what 
to buy. The pleasure of watching advertisements is encountered in a reduced segment of children (8%), while 33% state that 
they only like to watch advertisements sometimes. The figures are similar to those stated by the parents (6% - they most often 
like to watch advertisements, 29% - they sometimes like it), confirming the hypothesis that an advertisement watching 
behaviour is developed from the first years of media exposure. 

The impact of advertisements and their capacity to change the product or services-buyers’ behaviour is underscored by the fact 
that almost half (46%) of the children have purchased in 2007 something they saw advertised, which is a figure confirmed by 
the parents. The advertisement content is not only used in everyday life, but it is also debated and analysed, 43% of the 
children having discussed about an advertisement with someone in the last months. 31% of the children state that they have 
discussed with their parents in the last months about an advertisement, while 27% of the parents confirm this.  
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Internet. Children’s behaviour and preferences

73% of the children have heard about the Internet, and of these, three quarters have used it or seen someone use it most often at 
home, at the school or in friends’ or relatives’ homes. 44% of the children use the Internet, 74% of them doing it at least once a 
week. The Internet is used to a larger extent by children in the cities, by those aged 12-15, by those who come from families 
where at least one of the parents has completed higher education, and by families with high income or those who have a 
computer in the household. 

On a common day, the children spend an average of 103 minutes using the Internet, and age seems to be the most important 
determinant of the time spent by children using the Internet. 

Games (50% of those who use the Internet), chat, messenger (47%), music (38%), e-mails (33%) or searching for various 
information (31%) are the major reasons for children for using the Internet.  

11165Has a computer in the household

7520Does not have a computer in the household

11768over 495 RON (150 euro) / member

9455331 RON - 495 RON (150 euro) / member

9739165 RON - 330 RON (100 euro) / member

8116maximum 165 RON (50 euro) / member 

10670Higher education as maximal level of schooling in the family 

10442Highschool education or post-secondary as maximal level of schooling in the family 

9021Vocational education as maximal level of schooling in the family

1236412-15 years 

78449-11 years 

69186-8 years 

9844Girl  

11043Boy  

10764urban 

9323rural 

Average time (minutes / day) spent using the 
Internet

% Internet usersCategory
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Opinions and values

By analysing the children’s axiological orientations, in the context of media consumption, we find that for children the most 
important thing in life is to have a happy family (38%). Personal accomplishment, materialised by money (25%) and an 
interesting job (11%) are the next important goals. Education is a secondary element in the children’s value structure, as it is 
not perceived as an important goal in life. 

As compared to 2004 there has been a shift from the sphere of some axiological elements with a powerful traditional imprint (family, 
education) to the modern value dimensions (money, job, friends, look). Thus, while in 2004 the balance favoured the 
traditional, in 2007, it has shifted to the modern:

42DK

5132Modern

64To look good

84To have a lot of friends

1110To have an interesting job

2514To have a lot of money

4566Traditional

717To have a good education

3849To have a happy family

20072004What is important to you when you are big...
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Opinions and values

It is interesting to note that in families where the parents have a high level of education the wish to have a good education among 
the children is not higher than in the other families. Also, the wish to have a lot of money is higher in families with more modest 
finances or with a lower educational level.

The television, computers, and the Internet are the major things children would miss if they did not exist. The radio or printed
materials are not popular with the young public, and as a result their absence would not worry many children. 

Testing a series of concepts – values from the triad school – family – television, in order to find out the source that offers the most 
information about them, the data allow us to group the concepts in consistent sets, which are homogeneous from the 
standpoint of correspondence to the respective source

38101124737over 495 RON (150 euro) / member

8813523836331 RON - 495 RON (150 euro) / member

6512927736165 RON - 330 RON (100 euro) / member

3511831637maximum 165 RON (50 euro) / member 

35101220743
Higher education as maximal level of schooling 
in the family 

4812825736
Highschool education or post-secondary as 
maximal level of schooling in the family 

5310634736
Vocational education as maximal level of 
schooling in the family

471572283712-15 years 

45105249449-11 years 

77813314316-8 years 

41010818940girl 

5212933534boy 

48111025636urban 

5511626839rural 

DK
To look 
good

To have 
an 

interesting 
job

To have 
a lot of 
friends

To have 
a lot of 
money

To have 
a good 

educatio
n

To have a 
happy 
family

Category
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Opinions and values

7101271Civic culture

10111762Culture (through readings, the arts)

1282160Creativity

9132256Success / performance

15151753Patriotism

1492651Competence 

15211450Heroism

15251149Competitiveness 

14152745Freedom of speech

1473544Active behaviour

626427The truth

666424Respect, compassion, generosity

22322818Lies

27352116Pleasures of life

15353219Getting rich

38371113Lack of scruples

18471520Aggression/ vulgarity

24471317Sexuality

23531311The ot-of-the-ordinary

18541415Violence

2159119Being a star

I don’t knowFrom television
From the 

family
From school

Where I learnt most things about...

Concepts
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Socio-demographic profile of the samples

CHILDREN SAMPLE PARENTS SAMPLE*

Sex: boys 48.1% mother / father 86.5%

girls 51.9% grandfather / grandmother 10.5%

uncle / aunt 0.8%

other 1.2%

Age: 6-8 years 30.5% NR 1.0%

9-11 years 32.3%

12-15 years 37.2%

Sex: male 27.6%

female 72.4%

Status: student 94.1%

in kindergarten3.9%

at home 2.0% Age: 16-34 years 34.9%

35-44 years 46.2%

45 years and over 18.9%

grade I 12.2% V 11.5%

II 12.2% VI 10.9%

III 11.8% VII 11.2%

IV 13.5% VIII 10.6% Education: highschool not completed 42.9%

IX or X 6.0%

highschool / post-

secondary
42.5%

Total 49.7% 50.2% higher education 14.1%

NR 0.5%

urban 49.7%

rural 50.3%Residence:

Relation to the 

child

Grade (if 

student):

Note: 

*„Parents sample” includes all the persons to whom  

the parents’ questionnaire was applied, regardless 

of the relation to the interviewed children.



Access to mass media 
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Equipment in household
(apparatuses which work)

4

29

82

52

9

52

95

79

23

28

43

26

40

13

9

6

96

18

49

70

In their room, the child has...
(the room in which he stays alone / shares with
another child)

Radio set

Tape recorder, hi-fi with CD player

Tape recorder, hi-fi without CD players

Colour TV

Black-and-white TV

Video recorder

Video player

DVD Player / Home Theater System

Video camera

Fixed telephone

Mobile Telephone (including company)

Personal computer (PC)

Video game console (eg. Sega, Nintendo)

Two or more television sets which work

Remote control for the TV

Cable TV

Satellite dish

Access to the Internet

Car (including company)

Library with over 100 books cu (for children
only “books other than school textbooks”)

8

36

36

5

18

48

0,3

4

1

1

58

3

16

20
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Does your child have a tape recorder, a CD player with headphones, or an 
I-pod?

no, 82

yes, 18



Behaviour related to spending spare time



MMT 2007
33

I would like you to tell me what you do on a typical day WHEN YOU DO NOT GO TO 
SCHOOL / IN YOUR SPARE TIME ? Now, please, tell me how often you do these 
things?

39

89

29

10

35

78

5

8

9

61

5

41

43

36

11

7

30

14

42

60

45

53

28

98

29

56read a book

wat ch TV

listen t o music on t apes or CDs

use t he comput er (not  f or  games)

play, spend your t ime alone

read a magazine

list en t o t he radio

play an inst rument

wr it e let t ers

work t o earn money

go out  wit h your parent s

t ake t ut oring lessons (eg. Foreign languages, musical

inst rument , et c.)

use t he Int ernet  /  browse on t he Int ernet

2

1

15

16

5

2

6

63

57

3

13

4

23

3

8

16

7

69

48

7

45

33

31

51

30

9

49

27

22

35

32

44

57

52

70

53

28

16

19

20

87

34

57

61

59

77

63

33

20

20

52

81

31

4

12

55

31

43

13

35

11

16

56

4

4

11

6

12

8

9

9

6

6

8

8

13

13

7

14

6

9

6

24

10

7

10

11

16

10

10

24

21

9

2

1

4

8

53

29

16

27

50

58

read a book

read comics

wat ch TV

watch video /  DVD

list en t o music on t apes or  CDs

play video games or computer games

use t he computer (not  f or  games)

play, spend t ime wit h your f r iends, mates

play, spend your t ime alone

draw, paint

read a magazine

read a newspaper

list en t o t he radio

do your homework

play an inst rument

go t o t he cinema

writ e let t ers

help your parent s wit h t heir  work

work t o earn money

phone people

go out  wit h your parents

do sport s

t ake t utor ing lessons (eg. Foreign languages, musical inst rument , et c.)

go t o t he Int ernet  Cafe /  games arcade

use t he Int ernet  /  browse on t he Int ernet

go t o concert s /  t he t heater

once a month o r  less o f t en 1-3  days a week

4 - 7 days a week DK/ NR
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Of the activities presented in the chart, which ones do your parents 
encourage you to do? Of all the activities presented in the chart, which 
ones are you sure to pick when you want to have fun?

3

11

2

1

60

1

14

1

5

2

1

0.4

0.4

0.0

0.3

0.2

0.2

0.2

0.4

63

4

8

1

1

1

1

10

read a book

read comics

wat ch TV

watch video /  DVD

listen t o music on t apes or  CDs

play video games or computer games

use t he comput er (not  f or  games)

play, spend t ime wit h your f r iends, mates

play, spend your t ime alone

draw, paint

read a magazine

read a newspaper

list en t o t he radio

do your homework

play an inst rument

go t o t he cinema

writ e let t ers

help your parent s wit h t heir  work

work t o earn money

phone people

go out  wit h your parent s

do sport s

t ake t utor ing lessons (eg. Foreign languages, musical inst rument , et c.)

go t o t he Internet  Caf e /  games arcade

use t he Int ernet  /  browse on t he Int ernet

go t o concert s /  t he t heater

DK/NR

5

51

2

2

3

1

1

2

2

2

5

1

8

1

2

0.5

0.2

0.4

0.2

8

9

14

13

3

47

2

5read a book

wat ch TV

list en t o music on t apes or CDs

use t he comput er (not  f or  games)

play, spend your t ime alone

read a magazine

list en t o t he radio

play an inst rument

wr it e let t ers

work t o earn money

go out  wit h your parent s

t ake t ut oring lessons (eg. Foreign languages, musical

inst rument , et c.)

use t he Int ernet  /  browse on t he Int ernet

DK/NR

Percentages calculated from 

2 cumulated mentions and 
related to the entire sample
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When you want to learn about something, what will you most likely choose? 
When you don’t want to be bored, what will you most likely choose? 

6

5

8

2

32

1

4

1

3

6

3

0.3

12

2

2.3

0.3

0.5

0.3

2

48

3

32

1

2

1

1

5

read a book

read comics

wat ch TV

watch video /  DVD

listen t o music on t apes or  CDs

play video games or computer games

use t he comput er (not  f or  games)

play, spend t ime wit h your f r iends, mates

play, spend your t ime alone

draw, paint

read a magazine

read a newspaper

list en t o t he radio

do your homework

play an inst rument

go t o t he cinema

writ e let t ers

help your parent s wit h t heir  work

work t o earn money

phone people

go out  wit h your parent s

do sport s

t ake t utor ing lessons (eg. Foreign languages, musical inst rument , et c.)

go t o t he Internet  Caf e /  games arcade

use t he Int ernet  /  browse on t he Int ernet

go t o concert s /  t he t heater

DK/NR

3

47

2

4

3

1

4

2

2

7

2

8

1

2

0.4

0.2

0.0

0.7

0.2

6

11

13

10

3

52

1

4read a book

wat ch TV

list en t o music on t apes or CDs

use t he comput er (not  f or  games)

play, spend your t ime alone

read a magazine

list en t o t he radio

play an inst rument

wr it e let t ers

work t o earn money

go out

t ake t ut oring lessons (eg. Foreign languages, musical

inst rument , et c.)

use t he Int ernet  /  browse on t he Int ernet

DK/NR

Percentages calculated from 2 
cumulated mentions and 

related to the entire sample
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Who do you most often spend your spare time with?

40

16

16

2

10

16

Alone

Siblings

Friends

one of my best friends 

other family members

DK/NR



Parent-child relations. 
Children’s opinions
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Let us talk a bit about things you generally do with your parents. How 
often do you...?

46

50

34

30

9

28

31

33

35

4

19

12

24

2

2

5

4

2

4

5

4

22

85

9
talk about things seen

on television

have meals together

watch TV together

talk about issues that

are important for you

play together or do

something together

almost every day once or twice a week less often never DK/NR
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Why don’t you talk with your parents?

7

11

2

6

2

2

3

4

13

19

14

14

3

They don't have time

They don't understand me

They are out of the country

They are busy

I am too young

There's nothing to talk about?I have no problems

I don't want to

They are not home

I am embarrassed/Ashamed

They won't listen to me/not interested/won't talk to me

Other

DK

NR

Open question. Percentages calculated by relating to those who stated parents “less often” or “never” talk with their 
parents – 14%
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What would you like to discuss about with your parents?

2

7

4

10

2

3

2

4

2

2

18

18

15

4

6

Cartoons

My problems

Toys

I do not want to discuss about anything

Anything

School

Me

TV shows

Sport

Everything

The future

Animals

Other

DK

NR

Open question. Percentages calculated by relating to those who stated parents “less often” or “never” talk with their parents –
14%
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When you are big, which of the following things will be the most important
for you?

25

8

11

7

5

6

38

To look good

To have a happy family

To have a lot of money

To have a lot of friends

To have an interesting

job

To have a good

education

DK
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Which of the following things would you miss the most if it did not exist 
any more?

7

1

2

16

7

9

0,1

0,2

1

58

Radio

Television

Books

Newspapers

Magazines

Hi-fi

Advertisements

Computer

Internet

DK
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Where did you learn more about...?

60

51

24

44

71

20

18

11

9

49

17

13

15

16

62

56

50

53

19

64

27

21

26

64

35

12

15

28

13

11

11

13

11

14

21

17

22

14

17

32

2

15

8

9

6

7

10

47

32

53

59

25

47

37

54

35

11

13

21

15

35

14

12

14

6

14

7

18

22

23

21

15

24

38

18

27

10

9

15

15

15

27

45

6Truth

Freedom of speech

Creativity

Competence

Respect, compassion, generosity

Active behaviour

Civic culture

Agression / vulgarness

Lies

Sensational things

Being a star

Competitiveness

Sexuality

Lack of scruples

Violence

Pleasures of life

Culture (through reading, arts)

Success / perfomance

Heroism

Patriotism

Getting rich

from the school from home from television DK

Questions for subjects at least 11 years – 47%



Radio consumption. 
Children’s behaviour and preferences
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On a day when you listen to the radio, how long do you listen to it…?

13

22

24

18

8

2
1

2

12

9

15

19

16

11

7

3
3

18

A few minutes Approximately

half an hour

Approximately

one hour

Approximately

2 hours

Approximately

3 hours

Approximately

4 hours

Approximately

5 hours

Approximately

6 hours or more

Don't know

from Mon to Fri

Sat, Sun and on

holidays

Percetages calculated in relation to those who state they listen to the radio – 35%
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Some radio programmes contain mainly music, others mainly 
discussions/conversations. When you listen to the radio, do you listen to...?

music 

mainly; 86

DK/NR; 11

mai mult 

discutii/

conversatii; 

3

Procente calculate raportat la cei care declară că ascultă radio – 35%
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2

1

1

1

1

1

1

1

1

1

1

1

1

1

1

1

2

1

1

1

1

1

1

2

0,4

2

3

Copilul de aur

Stefan Banica JR

DJ Project

Asia

Delia

Dulce Maria

Linkin Park

Mandinga

Sistem

Alicia Keys

Beyonce

Black Eyed Peas

Directia 5

Fuego

Pepe

Pussycat Dolls

Tokio Hotel

Vama Veche

Adrian Minune

Justin Timberlake

Susanu

Enrique Iglesias

Akon

Pink

Sean Paul

Corina

No preferences

Who are your favourite singers or bands? Tell me two names of singers or 
bands that you like the most.

9

3

14

2

2

2

4

2

1

1

4

3

3

2

3

2

3

1

9

3

2

3

5

2

2

2

8

5

3 Sud-Est

Akcent

Andra

Cleopatra Stratan

Nicolae Guta

50 Cent

Activ

Adela Popescu

Andreea Balan

Andeea Banica

Animal X

Avril Lavigne

Denisa

Eminem

Florin Salam

Hi-Q

Holograf

Iris

Morandi

O-Zone

RBD

Rhianna

Shakira

Simplu

Voltaj

Anda Adam

Blondy

BUG Mafia

Open question. Percentages
calculated from 3 cumulated 

mentions and related to those who 
state they listen to the radio – 35%

Only the singers/bands which got at 
least 0.5% were listed
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Which are the radio stations that you listen to most often?

4

36

19

15

4

2

2

1

1

1

1

1

1

1

1

2

15

2

16

Antena Satelor

Europa FM

Info Pro

Kiss FM

Pro FM

Radio 21

Radio România Actualitãti

Radio Craiova

Radio Resita

City FM

Favorit FM

Magic FM

Radio Timisoara

Radio Cluj

National

Mix FM

Radio FM

No preferences/listens to anything

Other

Open question. Percentages
calculated by 2 cumulated mentions 
and related to those who state they 

listen to the radio – 35%
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When they listen to the radio, some people prefer not to do anything else, while 
others do various activities. When you listen to the radio, you most often...

29

7

3

19

8

30

4

don't do anything else

read

do various things in the house

or outside

play computer games, browse

the Internet

talk to someone

other activities

DK/NR

Percentages calculated by relating to those who state they listen to the radio– 35%
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Where do you usually listen to the radio ? 

3

9

0,4

4

83

0,2

at home

at my friends',

classmates'

in the street,

park

in a bar,

cafeteria,

coffee shop

somewhere

else

DK/NR

Procente calculate raportat la cei care declară că ascultă radio – 35%
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Do you usually listen to radio programmes alone or with someone else? 
With whom do you listen to these programmes? (multiple answers)

DK/NR; 6

with 

someone; 

48

alone; 46

11

10

20

16

40

36

mother

father

sister

brother

friends

someone

else

Percetages calculated relating to those who state they listen to the radio – 35%. 
For the second question, the percentages are related to those who listen to the 

radio ‘with someone’



TV consumption. 
Children’s behaviour and preferences
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What is the first thing that comes to your mind when you think about television? If 
you had to describe the television to a Martian/ET what would you tell them?

18

6

2

1

2

7

1

2

2

2

1

5

2

1

1

1

2

1

1

2

1

2

14

11

4

6

3

Source of information/you can learn a lot from it

Music

A screen/box which shows cartoons

Screen/Box which shows films

Something beautiful/a beautiful thing

Something useful

Fun

A box/screen with images

An electric device

A means of relaxation

A means of spending your spare time/so you don't get bored

Thing/Screen/Boc wou watch

News

A screen/thing with programmes/shows

It shows a lot of things/people

A box with sounds and images

A speaking box

Football/sports

A coloured box

A wonderful/super thing

An interesting thing/with interesting things

A box with buttons/remote control/antenna

You see everything that happens in the world

Nothing

Something else

DK

NR

Open question
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On a day when you watch TV, about how long do you watch it on...?

1

5

21

35

23

8

4
2 2

1
2

7

18

24
22

13

7 7

A few minutes Approximately

half an hour

Approximately

one hour

Approximately

2 hours

Approximately

3 hours

Approximately

4 hours

Approximately 

5 hours

Approximately

6 hours or more

I don't know

from Mo to Fri

Sat, Sun and on

holidays

Percentages calculated by relating to those who state they watch TV – 98%



MMT 2007
55

What do you like watching most on television?

3

1

17

2

10

3

5

1

1

1

1

4

1

0,5

50

2

car toons

documentar ies/scientific shows

enter tainment

childr en's shows

films

football

music

spor ts/spor ts shows

soaps

news / information pr ogr ammes

shows w ith animals

comedies

ever ything

something else

DK

NR

Open question. Percentages calculated by relating to those who state they watch TV – 98%
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What would you most like to see on television?

5

13

3

8

3

1

2

2

2

1

2

1

1

1

1

1

1

1

1

4

3

4

0,3

0,3

0,5

0,3

2

37

Comedies/more comedies

Cartoons/more cartoons

More children's shows

Films / more films/better/newer ones

Football

Music/videoclips

Soaps

Documentaries

Sports/Sports shows

Educational/scientific shows

Vacanta Mare / entertainment

News

Action films

Horror films

Films for children/with children

Romanian films

Entertainment shows

Shows/films with animals/nature

Tom and Jerry

Scooby Doo

Games/contests

RBD

Spioanele

Spiderman

There is already everything I want

Something else

DK

NR

Open question. Percentages calculated by relating to those who state they watch TV – 98%



MMT 2007
57

Who are your favourite TV personalities/stars?

18

1

1

3

1

2

3

2

5

2

4

1

2

1

1

1

13

2

7

4

1

Adela Popescu

Adrian Mutu

Tom and Jerry

W.I.T.C.H. 

Andreea Esca

Andreea Marin

Ed, Edd and Eddy 

Trãsniti in NATO

Ben 10 

Dan Bordeianu

Dexter 

Dulce Maria

Powerpuff Girls 

Garcea

Nicolae Gutã

Arthur 

Jackie Chan

Virgil Iantu

Scooby Doo 

Spiderman

Spioanele

2

2

2

1

1

1

1

1

1

1

1

1

1

1

1

1

1

1

4

0,5

1

1

Stefan Bãnicã JR

Sonic

Cârcotasii

Jean-Claude Van Damme

R.B.D.

Robotboy

Mihaela Rãdulescu

Marcelino

Mickey Mouse

Alexandru Papadopol

Andy

Batman

Cabral

Denisa

Nicolae Dica

Familia Flintstone

Flipper

Harry Potter

John Cena

Mircea Radu

Zorro

No favourtite personalities

Open question. Percentages
calculated from 3 cumulated 

mentions and related to those who 
state they watch TV – 98%

Only the personalities who had at 
least 0.5% were listed
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Which TV stations do you like the most? Why do you like them?

13

39

6

1

1

3

3

24

3

6

29

8

13

26

6

11

4

4

1

1

2

1

1

1

1

1

1

7

0,5

0,5

19

4

Acasã TV

Animal Planet

Antena 1

Cartoon Network

Discovery Channel

Euforia TV

Eurosport

Fox Kids

HBO

Jetix

Kanal D

Kiss TV

Minimax

MTV

Prima TV

Pro TV

Sport.ro

Taraf TV

TVR 1

UTV

National Geographic

Animax

TVR 2

RTL

Etno TV

Favorit

Pro Cinema

Antena 3

National TV

B1 TV

Hallmark

Altul

18

6

6

10

6

2

3

1

2

1

1

8

3

3

0,4

0,5

0,4

0,4

19

9

They have beautiful/good/many cartoons

They have beautiful/good/many films

Beatiful/good/new shows/programmes

Good/much music

Interesting programmes/shows

Entertaining/funny shows/programmes

I like/they show what I want/I like/there are things I can watch

Educational/instructive shows/programmes /they offer information

They have a lot of football

They have beautiful/good/many soaps

They have shows/programmes for children

They have news

Shows/programmes about animals

Relaxing shows/programmes/I relax when I watch them

Because I am a child

I like the characters

I have no specific reason

Another reason

DK

NR

Open question. Percentages
calculated by relating to those who 

state they watch TV – 98%

Open question. Percentages
calculated from 3 cumulated 

mentions and related to those who 
state they watch TV – 98%
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Of the stars you see on television – speakers, actors, singers – who do you
like so much that you’d like to be like them when you grow up? 

1

2

1

2

7

1

1

1

0

1

1

1

4

1

1

1

1

1

0,4

0,5

4

1

Adela Popescu

Adrian Mutu

Anahi (RBD)

Andra

Andreea Bãlan

Andreea Esca

Andreea Marin

Andreea Raicu

Denisa

Mihaela Rãdulescu

Mircea Badea

Mircea Radu

Stefan Bãnicã JR

Shakira

Nicolae Gutã

Virgil Iantu

Oana Zãvoranu

Gheorghe Hagi

Andreea Bãnicã

Angelina Jolie

Cabral

Cleopatra Stratan

1

1

1

1

1

1

7

29

10

7

0,5

0,4

0,4

0,5

0,5

0,4

0,5

0,4

0,5

0,5

0,4

0,4

Corina Dãnilã

Cristi Chivu

Dan Negru

Nicolae Dicã

Dulce Maria

Serban Huidu

Florin Salam

Jean-Claude Van Damme

Teo

Rhianna

R.B.D.

Laura Vass

Anda Adam

Gigi Becali

Jim Carrey

Cristiano Ronaldo

Ronaldinho

Mârlanul

I have no preference

Someone else

DK

NR

Open question. Percentages calculated by relating to those who state they watch TV – 98%
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Which TV shows do you like the most? The ones you try never to miss? 
Why do you like them?

1

16

3

1

5

2

1

1

3

2

1

5

7

5

3

3

3

9

2

1

2

2

1

4

5

5

2

1

1

1

1

2

1

3

45

6
3

CRONICA CÂRCOTASILOR

DANSEZ PENTRU TINE

DE 3 ORI FEMEIE

Cartoons

DIN DRAGOSTE

DUMINICA IN FAMILIE

Football

LA BLOC

NORÃ PENTRU MAMA

NUMAI IUBIREA

O VREAU PE MAMA ÎNAPOI

POVESTIRI ADEVÃRATE

PRO MOTOR

SCHIMB DE MAME

SUPER NANNY

SURPRIZE-SURPRIZE

TE CREZI MAI DESTEPT?

TOM AND JERRY

TRÃDATI ÎN DRAGOSTE

TRÃSNITI ÎN NATO

VACANTA MARE

DEXTER`S LABORATORY

Soaps

SCOOBY DOO

SPIOANELE

Films

Music

Sports shows

News

UN NOU ÎNCEPUT

Action films

Films/ shows about/with animals

Shows/films with/for children

R.B.D.

I do not watch them

I have no favourtite show

Others

4

23

1

4

3

1

1

3

1

3

2

1

1

1

1

1

1

7

5

15

0,5

0,4

12

9

They are beautiful/nice/enjoyable

Interesting/captivating/exciting

Instructive/educatioonal/you learn new things/information

Fun/entertaining

Relaxing

I like them/they are my favourite/ I always watch them

I like the characters/the actors/the guests

they are cartoons

They show realizty/real events

They are about sports/I like sports

They are films/I like films

There's music

Shows/programmes for children/about children

Action/fights

Romance/emotional/impressive

I don't get bored/I feel good when I watch them

Entertainment

Shows/programmes with/about animals

They show people/they are about people

I like dance/how they dance

They are about cars/I like cars

Something else

DK

NR

Open question. Percentages
calculated by relating to those who 

state they watch TV – 98%

Open question. Percentages
claculated from 3 cumulated 

mentions and related to those who 
state they watch TV – 98%
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Do you usually watch these shows alone or with others?

DK/NR; 2

with 

someone; 

46

alone; 52

Percentages calculated by relating to those who state they watch TV – 98%
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Who do you watch these shows with? (multiple answers)
How do you like to watch TV most?

6

10

10

8

6

6

33

21

alone

with

mother

with father

with sister

with

brother

with friends

with other

people

DK/NR

22

21

10

13

49

29

mother

father

sister

brother

friends

someone

else

For the first question, the percentages were calculated by relating to those who watch shows with 
“other people”– 46%. For the second question, the percentages are related to those who state they 

watch TV – 98%
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Do you discuss your favourite shows with other people? Who with?

DK/NR; 5

no; 35

yes; 60

6

4

58

4

5

17

6

with mother

with father

with sister

with brother

with friends

with other people

DK/NR

Percentages calculated by relating to those who state they watch TV– 98%. For the second 
question, the percentages are related to those who discuss their favourite shows with other 

people
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Do your teachers happen to recommend television shows for you to watch?

NC; 4
DK/NR; 6

no; 63

yes; 27

Percentages calculated by relation to those who state they watch TV – 98%
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How do you usually choose the shows you watch?

7

8

1

4

9

70

from programs

published in

newpapers/magazines

I choose what I think

is most interesting to

watch

parents or other adults

tell me what is

interesting to watch

my friends tell me

which shows are

interesting

from the Internet

DK/NR

Percentage calculated by relating to those who state they watch TV – 98%
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How often do you happen to quarrel / be scolded by your parents 
because...?

16

23

41

38

32

31

40

41

46

40

2

6

6

5

17

16

you want to watch a

certain TV station and

they want to watch

something else

you want to wath a

certain show and they

want to watch another

one

you want to watch TV

late at night

you watch too much

television

quite often rarely not at all DK/NR

Percentages calculated by relating to those who state they watch TV – 98%
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If your parents see that you watch a TV show which is marked […] do they
forbid you to watch that show, or do they allow you to go on watching it?

22

14

3

47

14

they don't let me watch

it

they tell me I am not

allowed to watch it,

but I still wacth it

they don't tell me

anything

I don't watch such

shows

DK/NR

17

13

4

54

11

they don't let me watch it

they tell me I am not allowed to

watch it, but I still watch it

they don't tell me anything

I don't watch such shows

DK/NR

12

31

15

2

34

17

they don't let me watch it

they tell me I am not allowed to

watch it, but I still watch it

they don't tell me anything

I don't watch such shows

DK/NR

15

Percentages calculated by relating to those who state they watch TV – 98%. For the charts on the right 
the sample was separated into two categories of age, under 12 years and over 12 years



MMT 2007
68

While you are watching a show, do you change channels to see what’s on 
on other channels?

16

10

3

19

52

most often

sometimes

very seldom

never

DK/NR

Percentages calculated by relating to those who state they watch TV – 98%
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Do you happen to watch TV just because other family are also watching it?

21

11

4

15

50

most often

sometimes

very seldom

never

DK/NR

Percentages calculated by relating to those who state they watch TV – 98%
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Have you ever seen a pornographic film? 
Where? (multiple answers)
How old were you when you first watch a porno film?

DK/NR; 3

no; 84

yes; 13

26

18

57

17

on television

on video or

DVD

on the

computer

on the Internet

13-15 

years; 31

maximum 9 

years; 12

10-12 

years; 43

DK/NR; 13

Percentages calculated by relating to the entire sample. For the charts 
on the right the percentages were calculated by relating to those who 

have seen a porno film
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Have you ever seen a horror film? 
Where? (multiple response)
How old were you when you saw the first horror film?

DK/NR; 2

no; 54
yes; 44

19

6

12

73

15

on television

on video or

DVD

on the

computer

on the Internet

DK/NR

13-15 

years; 9

maximum 9 

years; 34

10-12 

years; 39

DK/NR; 18

Percentages were calculated by relating to the entire sample. For the 
charts on the right, the percentages Pwere related to those who have 

seen a horror film
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Children’s behaviour and preferences
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What do you usually do when advertisements are shown on television?

10

6

3

21

60

I keep

watching

I switch

channels

I find

something else

to do

Something else

DK/NR

Percentages are calculated for those who state they watch TV – 98%
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Considering your favourite show, do you think that during it...?

15

4

9

28

44

there are very

many

advertisements

there are many

advertisements

there are few

advertisements

there are no

advertisements

DK

Percentages calculated by relating to those who state they watch TV – 98%
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Why do you think they show advertisements on television?

2

9

7

10

2

3

3

4

2

1

1

8

21

5

0,3

0,5

0,5

21

1

Commercial reasons/so they sell their products/so they attract us

so we get bored

so they kill time

for money/profit

for information about/presentation/promotion of products

for advertising products

so they get on our nerves

for a break/to interrupt the show

to launch/show us new products

for adults/so people see them

so we see them/watch them

to lengthen the programme/to keep us watching longer hours

they show us what is good/worth buying

for entertainment/they make us laugh

so the actors/presenters get a break/rest

because they are beautiful

Other reasons

DK

NR

Open question. Percentages calculated by relating to those who state they watch TV –
98%
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Do you like watching advertisements on television?

very 

seldom; 26

DK/NR; 8

never; 26

sometimes; 

33

most often; 

8

Percentages calculated for those who state they watch TV – 98%
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What kind of advertisements do you like most?

4

4

2

2

3

1

1

2

3

2

3

1

2

1

1

1

1

1

1

1

1

1

1

1

1

9

1

8

11

7
10

0,5

0,4

0,4

0,4

0,5

0,4

0,5

0,5

0,4

3
8

Funny ads

Ads for sweets

Ads for cars

Ads for children/with children

Ads with animals

Ads for cartoons

Ads for toys

Ads for chocolate

Interesting ads

Ads for COCA-COLA

Ads for sports/football

Ads for films/TV programmes

Ads for milk

Ads for food

Ads for cosmetics

Ads for champoos

Ads for soda/juices

Ads for mobile phones

Ads for perfume

Ads for beer

Ads for DANONE/DANONINO

Ads for GERMANOS (with the dog)

Ads for cereals

Ads for clothes

Ads for COLGATE (the one with the beaver)

Ads for DERO

Ads with VACA FULGA

Ads for MILKA

Ads for TEDDY

Ads for COCOLINO

Ads for ORANGE

Ads for PEPSI

Ads for dolls

Ads for BONUX

Ads for SPRITE

Ads for chips

Doesn't like/watch ads

All

None/no preferences

Others

DK

NR

Open question. Percentages calculated for those who state they watch TV – 98%
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What kind of advertisements do you like the least?

1

4

1

1

3

4

1

1

3

1

1

1

1

10

6

17

20

18

0,4

0,5

0,4

0,4

0,5

0,5

4

2

Ads for alcoholic beverages

Ads for beer

Ads for cigarettes

Ads with violence

Ads for coffee

Ads for detergent (DERO)

Ads for films

Ads for beverages

Ads for food

Ads for cars

Ads for bank

Boring ads

Ads for cosmetics

Ads for drugs

Ads for sweets

Ads for sports

Ads for electronic devices/household goods

All the other ads (except the ones he/she likes)

Ads for dolls

Ads for soda/Juices

Ads for chocolate

Dislikes/doesn't watch any /almost any advertisements

None/likes them all

Others

DK

NR

Open question. Percentages calculated for those who state they watch TV – 98%
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How often do you see on television advertisements for alcoholic 
beverages?

18

19

7

9

4

6

20

18

a few times a day about once a day 3-5 days a week 1-2 days a week 1-2 days a month less than once a

month

not at all DK/NR

Open question. Percentages calculated for those who state they watch TV – 98%
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Has it ever happened that your parents or other adults did not let you watch an 
advertisement on television? Why would they not let you watch it?

no, never; 

78

DK/NR; 6

yes, a few 

times; 11

yes, often; 

5

3

4

4

4

2

2

6

2

4

2

7

17

7

24

13

They were not for children/my age/ I am too young

I am not allowed

They were indecent/dirty/they had erotic scenes

They did not explain why

The parents wanted to watch something else

Thye were ugly

Something else

NR

Percentages calculated for those who state they watch TV – 98%. For the second question, the 

percentages were related to those who were not allowed to watch an advertisement (“yes”).

Open question. 
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Some grown-ups say that there are advertisements which should not be seen by 
children like you. In your opinion, what advertisements do you think should not be 
seen by children like you? What do these advertisements show?

3

3

4

2

3

1

1

1

1

4

6

29

17

0,4

0,4

0,4

9

15

Violence/fights

Alcohol/beverages

Stupid things

Cigarettes

Bad/ugly things which harm us

Things for grown-ups

Pornography/sex/erotic scenes/nude

They are not for children my age

Advertisements during shows which are forbidden for children

Advertisments for condoms

Things children shouold not see

Vulgar/obscene/inadequate language

Advertisements during horror films

I don't think they show bad things

There are no such advertisements, I can see anything

Something else

DK

NR

Open question. Percentages related to those who state they watch TV – 98%
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Have you bought anything this year under the influence of the 
advertisement for that product on TV?

No; 50

DK/NR; 4

yes, a few 

times; 33

yes, many 

times; 13

Percentages calculated for those who state they watch TV – 98%
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In the last months, have you talked to someone about any advertisement
you saw on television?

no; 52

DK/NR; 5

yes, a few 

times; 33

yes, often; 

10

Percentages calculated for those who state they watch TV – 98%
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In the last months, have you talked to someone about any advertisement
you saw on television?

no; 63

DK/NR; 6

yes, a few 

times; 24

yes, often; 

7

Percentages calculated for those who state they watch TV – 98%
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Children’s behaviour and preferences
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Have you heard about the Internet?

DK/NR; 18

no; 10

yes; 73
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Have you ever used the Internet or seen anyone use it? Where did you use 
the Internet or saw someone use it? (multiple answers)

No; 25

DK/NR; 0,1

Yes, I saw 

someone 

use it; 15

Yes, I used 

it; 60

5

29

11

4

3

54

28

at home

at school

at my parents' workplace

at a friends' or relatives'

place

in an Internet cafe

somewhere else

DK/NR

Percentages calculated for those who heard about the Internet – 73%. For the chart on 
the right the percentages were related to those who saw someone or used the Internet 

themselves
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How often do you use the Internet?

15

13

8

8

1

10

27

19

a few times a

day

about once a

day

2-5 days a

week

1-2 days a

week

1-2 days a

month

less than once

a month

not at all

DK/NR

Percentages calculated for those who have used the Internet – 44%
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On a normal day when you use the Internet, approximately how many 
hours do you use it?

4

13

32

19

11

3

1

4

13

A few minutes About half an

hour

About one hour About 2 hours About 3 hours About 4 hours About 5 hours About 6 hours or

more

DK/NR

Ercentages calculated for those who have used the Internet – 44%
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What do you usually do when you use the Internet? (multiple answers)

31

15

38

22

20

12

3

4

50

47

11

33

3

check my emails

read the press

I search for various information

I download information (books, articles)

I listen to music

I download music

I watch films

I download films

I listen to the radio

I watch TV

I play

I chat with other people (messenger, chat etc)

DK/NR

Percentages calculated for those who use the Internet – 44%



Children’s radio consumption.
Parents’ opinions
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When s/he listens to the radio, how many hours a day on the average do 
they listen to it?

2

5

45

25

8

2
1

13

1
3

35

23

13

6

2

4

13

0,2

a few minutes about half an

hour

about an hour about 2 hours about 3 hours about 4 hours about 5 hours about 6 hours or

more

DK/NR

From Mo to Fri

Sat, Sun and on

holidays

61% of the parents think that their children do not listen to the radio at all. The 
percentages are calculated related to the number of parents who think their children

listen to the radio
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Wch radio stations does your child most often listen to?

29

1

1

16

11

5

2

1

1

1

1

1

1

2

14

3

19

Antena Satelor

Europa FM

Kiss FM

Magic FM

Radio Bucuresti

Pro FM

Radio 21

Radio România Actualitãti

Radio Resita

National FM

Radio Cluj

Radio Craiova

Still FM

Info Pro

Orion

Whichever

Another station

Open question. Percentages are calculated from 2 cumulated answers 
and related to those who state their children listen to the radio – 39%
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Parents’ opinions
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Did you or another adult in the family set a time limit (number of hours) 
for the child to spend watching television a day?

yes; 23

no; 77

41

28

7

4

4

0,3

0,3

15

under one hour

about one hour

about 2 hours

about 3 hours

about 4 hours

about 5 hours

about 6 hours or more

DK/NR

Percentages related to the entire sample. For the chart on the right, the percentages
were calculated related to those who state that their children have a set time limit to

spend watching TV
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When they watch TV, on the average how many hours a day do they watch 
it?

42

26

10

3

1

16

27 27

13

10

1

15

2
1

5

2

less than half an

hour

about 1 hour about 2 hours about 3 hours about 4 hours about 5 hours about 6 hours or

more

DK/NR

From Mo to Fri

Sat, Sun and on

holidays

3% of the parents think that their children do not watch TV. The percentages are 
calculated related to the number of parents who think that their children watch TV –

97%.



MMT 2007
97

Which ones are your child’s favourite television shows?

1

45

1

1

3

1

1

1

2

1

3

5

3

2

1

2

5

2

1

5

1

1

10

13

6

1

2

1

2

3

1

3

21

0,5

0,4

4
2

CRONICA CÂRCOTASILOR

DANSEZ PENTRU TINE

TEO

Cartoons

DIN DRAGOSTE

Manele (Taraf TV)

Football

LA BLOC

NORÃ PENTRU MAMA

NUMAI IUBIREA

OVREAU PE MAMA ÎNAPOI

POVESTIRI ADEVARATE

SPIDERMAN

SCHIMB DE MAME

SUPER NANNY

SURPRIZE-SURPRIZE

TE CREZI MAI DESTEPT?

TOM SI JERRY

TRÃDATI ÎN DRAGOSTE

TRASNITI IN NATO

VACANTA MARE

DIVERTIS

Soaps

SCOOBY DOO

SPIOANELE

Films

Music

Sports/sports shows

News

Documentaries

Action films

Films/shows about / with animals

Films/shows for children

R.B.D.

Entertainment

No favourtite show

Others

Open question. Percentages cumulated from 3 
mentions and related to the number of parents

who think their children watch TV – 97%.
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Which ones are your child’s favourite television channels?

10

3

31

6

1

1

3

20

2

4

24

5

2

16

22

1

5

10

4

2

1

0

1

1

1

1

7

17

4

Acasa

Animal Planet

Antena 1

Kanal D

Cartoon Network

Discovery Channel

Etno

Eurosport

Fox Kids

Jetix

HBO

Kiss TV

Minimax

MTV

National Geographic

Prima TV

Pro TV

RTL

Sport.ro

Taraf TV

TVR 1

UTV

TVR 2

Duna TV

Favorit

Pro Cinema

Romantica

Telesport

Other

Open question. Percentages cumulated from 3 

mentions and related to the number of parents who

think their children watch TV – 97%.
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Does youe child usually watch TV ....? (multiple answers)

16

13

14

8

6

1

67

27

alone

with mother

with father

with sister

with brother

with friend(s)

others

I don't know

Percentages are calculated by relating to the number of parents who think their children watch TV – 97%.
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If you see that your child is watching a TV programme marked with the sign which 
forbids children to watch it, do you forbid him/her to watch it or let him/her watch 
on?

18

6

64

12

I don't let him/her

watch it

I tell him/her that it is

not allowed, but they

keep watching

I let him/her watch it,

I don't say anything

I don't know

13

5

72

10

I  don't let him/her watch

I tell him/her it's forbidden, but

they keep watching

I let him/her watch, I don't say

anything

I don't know

12

26

7

50

17

I  don't let him/her watch

I tell him/her it's forbidden, but

they keep watching

I let them watch it, I don't say

anything

I don't know

15

Percentages are calculated related to the number of parents who think their children watch TV – 97%. For the 
charts on the right, the sample was separated for the two categories of age, under 12 years, and over 12 years
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If you see that your child is watching a film with violent scenes, or sex, or obscene 
dialogues, do you forbid them to watch the show/film or do you allow them to 
watch on?

12

5

71

12

I don't let them

watch

I tell them they

are forbidden,

but they keep

watching

I let them

watch, I don't

say anything

I don't know

Percentages related to the number of parents who think their child watches TV– 97%.
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Did you or any other adult in the family set for your child some programmes, shows 
or films which they are not allowed to watch?
Which ones are these programmes, shows, films?

yes; 28

no; 72

22

31

5

13

5

7

3

2

3

1

2

1

15

10,4

28

9

Shows which contain
violence/aggression

Shows/programmes which are not
for their age group

Shows/programmes which are
marked with the sign "forbidden"

Programele cu scene

porno/sex/erotice/obscene/vulgare

Cartoons / some cartoons

Horror movies/thrillers

Shows/films for adults

Films/some films

Shows that are on late

Entertainment shows/programs

Action films

News / some news

Comedies

Shows with animals

Music

Others

Percentages are calculated related to the number of parents who think their children watch TV – 97%. For the chart on the 
right, the percentages are related to those who state that there are programmes their children are forbidden to watch.

Open question. 
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How long do you allow your child to watch TV when the next day is ….? 

34
33

12

2 2

18

35

21

7

2

5

10

3

5

3

5

Before 19:00 19:00 - 19:59 20:00 - 20:59 21:00 - 21:59 22:00 - 22:59 23:00 -23:59 as long as they

want

I don't know

working day for you,

school for them (Sun-

Thurs)

is a day off – weekend

(Fri and Sat)

Percentages related to the number of those who state there are programmes their children are not allowed to watch.
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I am going to read some statements people make about their children and 
televisions. Do you agree or disagree with them?

7

3

7

12

13

11

12

16

11

9

12

15

27

39

20

27

38

39

39

40

41

35

32

40

35

28

32

26

24

24

25

25

25

20

24

24

22

29

14

34

32

19

13

14

13

16

20

26

15

8

7

1

12

8

5

3

4

4

3

4

6

3

3

4

7

6

2

2

7

7

7

4

6

4

7

2

5

37My child learns a lot from television

watching TV made my child lazy

Having watched TV, my child got to read some good books

My child would read more if s/he did not watch so much TV

My child often asks me to buy him/her things they see on television

My child is too old for me to tell him/her what s/he is allowed to watch on TV

Having watched TV, my child got to understand that violence is a part of normal life

My child is often upset by the violence on the news programmes shows on TV

My child is often upset by the violence in films, cartoons

Sometimes my child imitates the violent behaviour seen on TV

My child's language is more influenced by what s/he sees and hears on TV than by the school

My child buys some of the things because of the advertisements s/he sees on TV

My child imitates some inadequate behaviour seen in advertisements on TV

totally disag ree disag ree
neither  ag ree, nor  disag ree ag ree
totally ag ree don't know



Parents’ media consumption.
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On a common day when you watch television, how long do you usually 
watch it?

2 2

6

22

34

24

2 1

7

not at all only a few

minutes

about half an

hour

about 1 hour about 2 hours about 3 hours about 4 hours about 5 hours 6 hours or more
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On a day when you listen to the radio, how long do you listen to it, 
regardless where you do that?

34

5

9

16

12

10

3

5
6

not at all only a few

minutes

about half an

hour

about 1 hour about 2 hours about 3 hours about 4 hours about 5 hours 6 hours or more 
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Do you use a computer? Where? (multiple answers)

yes; 34

no; 66

7

73

47

at home

at work

somewhere else

For the chart on the right, the percentages are related to the number of those who state they use a computer.



Parents’ advertisement consumption.



MMT 2007
110

What do you generally do when advertisements are shown on television?

I find 

something else 

to do; 11

DK/NR; 4
something 

else; 5

I switch to 

another 

channel; 61

I keep 

watching; 19
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Thinking about your favourite show, do you consider that during it...?

there are few 

advertisements

; 6

DK/NR; 7

there is no 

advertisement; 

1

there are many 

advertisements

; 44

there are too 

many 

advertisements

; 41
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Do you like watching advertisements on TV?

very seldom; 

26

DK/NR; 4

never; 35
sometimes; 29

most often; 6
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What kind of advertisements do you like most?

3

2

1

5

5

1

1

1

1

1

1

1

1

1

1

1

1

2

3

4

18

12

10

16

0,5

0,5

0,5

0,4

3

2

Produse alimentare/mâncare

Amuzante/haioase/comice

Masini

Bere

Cu copii/pt copii

Detergent (Ariel, Bonux, Dero)

Cosmetics (cream, shampoo, hair paint, make-up)

Interesting ones

Sweets

Electronic goods/household items

Sports/football

Chocolate

Coca-Cola, Sprite

Juices, sodas

Promos for films, shows

Coffee (Jacobs)

Drugs/healthcare items

household items

Informative/instructive ones

Dairy products

New advertisements, for new products

cleaning products

Orange

All

I don't watch advertisements

I have no preference/no favourite ad

None/I don't like ads

Others

DK

NR

Open question
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What types of advertisements do you like the least?

2

2

2

1

2

1

1

1

1

1

1

1

1

1

8

9

34

0,4

7

12

3

1

8

1

Alcohol/beverages

Tampons

Beer

Cosmetics

Detergent

Food

Cars

Drugs

Boring ones

Violent/aggressive ones

Sport

Indecent/obscen/vulgar/inadequate ones

Cigarettes

Banks/banking products

Sweets/chocolate

Dairy products

those that don't make sense

The others (except the favourite ones)

All/I don't like any of them

I don't watch ads

None/I like them all

Others

DK

NR

Open question
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How often do you watch ads for alcohol on television?

17

23

6

8

4 4

11

28

a few times a day about once a day 3-5 days a week 1- days a week 1-2 days a month less than once a

month

not at all I don't know
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Some people say that there are ads which harm the children if they watch 
them. What do you think? What do the ads that harm the children contain?

yes, there 

are such ads; 

44

no, there 

aren't any 

such ads; 25

DK/NR; 31
8

11

2

12

3

3

2

5

1

1

6

10

33

32

Alcohol/beverages

Violence/aggression/fights

Cigarettes/tobbaco

Scenes with sexual connotations/sex

Drugs

Obscene/vulgar/indecent/inadequate
language/behaviour

Some sweets/food which damages
health

Erotic scenes/nudes

Manipulation/lies/deformation of
reality/misinformation

Nonsense

Things/images/products which are
harmful/which are not good

Ads for some films /during some films

Scenes of horror

Something else

For the chart on the right the percentages were related to the number of those who think there are ads which harm the children.

Open question. 
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If you see that your child is watching alcohol ads or ads which contain violence, 
sex, obscene dialogue, do you forbid him/her to watch the ad or do you let 
him/her watch on?

I let them 

watch, I don't 

say anything; 

18

I don't know; 8

I tell them it's 

forbidden, but 

they keep 

watching; 11

I don't let them 

watch; 63
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Have you ever forbidden your child to watch an ad on television? What did you tell 
your child as a reason for not allowing them to watch the ad?

yes, often; 9

yes, a few 

times; 21

DK/NR; 9

no, never; 

60 12

2

4

4

2

1

2

2

1

3

1

9

1

11

5

28

13

They are too young/it's not for them/not for their age

group

They are not allowed to watch

It's not good for them

They ar enot educational

They are only for grown-ups

They don't help them/there's nothing to learn from
them

It's something bad/it influences them in a negative
way/it harms them

It's not beautiful/interesting

I found something for them to do

It's ugly/stupid

Change the channel

Thye are violent

Nothing/I did not explain

I did not forbid them/let them watch

Something else

DK

NR

For the chart on the right, the percentages are related to the number of those who have forbidden their children to watch ads.

Open question. 
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Have you bought a product or service in the last 6 months because you 
had seen the ad for the product or service on television?

no, never; 51

DK/NR; 3

yes, a few 

times; 35

yes, often; 11
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Have you talked in the last months with your child about an ad you saw on 
television?

no; 73

yes; 27



Parent-child relations. 
Parents’ opinions
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On a common day, how much of his/her spare time does your child spend 
outside without you or another adult?

about half of 

his/her spare 

time; 33

not at all or 

hardly any 

time; 6

DK; 6

little; 24
over half of 

his/her spare 

time; 21
all the time or 

almost all the 

time; 11
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Which of the following people spends the most time with the interviewed 
child?

uncle, aunt; 1
DK/NR; 1

someone else; 

3

grandfather, 

grandmother; 

19

mother, 

father; 76
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Here is a list of things some parents say can cause arguments between them and 
their children. Which ones if any cause you sometimes to argue with your child? 
(multiple answers)

29

30

32

27

10

17

7

33

3

10

10

3

13

2

19

47

pocket money, child allowance

homework

helping in the house

time for play

going to bed

waking up in the morning

video or TV games

computer games

music s/he listens to/signs

watching TV

wacthing video/DVD

using the telephone

shopping for the child

something else

nothing

I don't know
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Does you child share his/her room (bedroom) with someone else?
With whom? (multiple answers)

yes; 48

no; 52

26

45

37

sister

brother

someone else

For the chart on the right the percentages are related to the number of those who state that their child shares the room with 
someone.
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How often ...?

47

60

35

24

8

22

25

28

36

4

26

13

30

3

1

4

3

1

2

1

2

29

86

8
do you talk with your children

about things shown on TV

have meals with your children

watch TV with your children

discuss about issues that are

important for them

play together or do something

together

almost every day once or twice a week less frequently never I don't know
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How often do you happen to argue with your child because...?

15

17

19

23

4

4

3

3

43

37

30

34

19

15

16

13

49

40

70

73

73

74

2

2

3

8

9

9

9

40

44

2
they want to watch a channel, and you want to watch another

channel

they want to watch a show and you want to watch another one

they want to watch TV late at night

they watch too much TV

they want to listen to a radio station and you want another one

they want to listen to a radio show and you want to listen to another

one

they want to listen to the radio late at night

they listen to the radio too much

quite often rarely not at all nu stiu
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When your child has time off and you cannot be with him/her, how do you 
find it most comfortable to keep him / her busy?

read; 20

I don't know; 7

go out with 

friends; 33

listen to music; 

4

play computer 

games; 11

watch TV; 25



Data about the household.
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How many rooms (excluding the bathroom, the kitchen, the hall and 
storage area) do you have?

3

35
36

16

7

2
11

1 2 3 4 5 6 7 or more NR
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What area does your household cover.?

3

14

25

18

11

5 5

14

3

maximum 20

sq.m.

21-40 sq.m. 41-60 sq.m. 61-80 sq.m. 81-100 sq.m. 101-120 sq.m. 121-150 sq.m. over 150 sq.m. DK/NR
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How many people live in your household, in all? (including you) ?

3

33

37

16

7

2 1

2 3 4 5 6 7 over 7 people
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In the household, besides the interviewed child, are there any other 
children aged 0-15 years?

yes; 40

no; 60 boys; 49

girls; 50

NR; 2

15

23

24

2

11

24

0-2 years

3-5 years

6-8 years

9-11 years

12-15 years

NR

For the charts on the right the percentages are related to the number of all the children aged 0-16.



Interviewing conditions. 
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Was one of the parents there when the questionnaire was applied to the 
child?

no; 31

yes; 69



MMT 2007
136

Were there any questions to which the parents or someone else in the 
room suggested the answer to the child?

no; 87

yes; 13
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Duration of the interview with the child, in minutes.

13

45

28

10

4

10-15 minutes 16-30 minutes 31-45 minutes over 45 minutes duration not recorded


